BOXPARK

THE FUTURE
OF RETAIL:

MULTICHANNEL
STORE




ROGER WADE
—CEO BOXPARK

BIS

O T T O




BOXPARK

SHOREDITCH

NOT SOME RUN-OF-

THE-MALL SHOPPING .
CENTRE. IT'S A LIVING, -
FERTILE COMMUNITY. . | T
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FASHION-BACK
WHERE THEY BELONG:
ONTHE STREET.

-------







HOMETO MORE THAN
FIFTY CAREFULLY
CHOSEN FASHION,
ARTS AND LIFESTYLE
LU ERBOXPARKIS
ARETAILREVOLUTION

— THE WORLD’S FIRST
POP-UP MALL




FASHION BRANDS

ABUZE
AMNESTY SHOP
ART AGAINST
KNIVES
BOXFRESH
CALVIN KLEIN
DAVID MAYER
NAMAN

DC SHOES
DOCKERS
ETNIES

EVISU

FARAH VINTAGE
FIFTYFIVEDSL
GOLA
IRREGULAR
CHOICE
KANGOL
LACOSTE L!VE
LEVI'S

LUKE
MARIMEKKO

NEW ERA
NIKE+
NIKE iD
OAKLEY
ONE TRUE
SAXON
ONEPIECE
ORIGINAL
PENGUIN
PALLADIUM
PHAIDON
PLAYFUL
PROMISES
PUMA
ROUTE ONE
SMILEY
THE NORTH
FACE
URBANEARS
VANS
VOLCOM

FOOD & DRINK BRANDS

BUKOWSKI
CHOP'D
CRUSSH
CYBER CANDY
FOXCROFT

& GINGER
FRAE

FROZEN YOGURT
HOP-NAMO
MEXWAY
PIEMINISTER
THAI & LAO
STREET FOOD



DEAD MAN
WALKING




RETAILIS
ENTERTAINMENT
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ONLINE
VSTORE

discover fashion online



APPLE




NIKEID
BOXPARK




MULTICHANNEL
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MULTICHANNEL
WORLD




CUSTOMER
TYPES

RetailWeek
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NO STOCK




NO MONEY




INDECISIVE
CUSTOMER

¥ T USED TO BE
TINDECISIVE ..

NOW IM NOT SURE.




MOBILE PHONE




WIFI

BOXPARK
SHOREDITCH

FREE WIFI




FACEBOOKAND TWITTER

HOME/ ABOUT/BRANDS FIND LIS/ LOYALTY BLOG/K /W

BOXPARK
SHOREDITCH
POP-UP MALL

¥ BOXPARK -~
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LOYALTY CARD
- R

BOXPARK

N

/BOXPARK

SHOREDITCH
LOYALTYCARD

N

TO ACTIVATE YOUR CARD
VISIT BOXPARK.CO.UK/ACTIVATE

SUBJECT TO PARTICIPATING BRANDS TERMS & CONDITIONS
KINFO@BOXPARK.CO.UK +44 (0)28 7033 2899 J




THE FORME
WSM SHIPY%FD"

g ITSELF FR MMANY
L~ AREAS IN AMS ERDAM
= "ANDE REST
QFTﬁE»NE 'ERLANDS
BECAUSEOFITS =
i s S HISTOR[E ARAClER,
S """"-,, TS rLOCATIO NAND .










THATMAVIMATMAVEATEA VAT W, ' W wm n
nmmnmummn E P W n

‘ mmxmﬂm‘h%“hﬁ? ™
§

“‘i, \




VOORJAAR

= BOXPARK.NL
NDSM - AMSTERDAM

'BOXPARK

0
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SUMMER 2013,
BOXPARKWILL
BRING THE WORLD’S
FIRST POP-UP MALL
EXPERIENCETO
AMSTERDAM.

BOXPARKNDSM
WANTS TO BECOME
KNOWN AS AN
EXPERIENCE BRAND.
A DESTINATION
WHERE RETAIL AND
ENTERTAINMENT
COMBINE.




BOXPARKNDSM

WILL BE ACREATIVE
PLATFORM FEATURING
DJ’S, LIVE MUSIC,
PERFORMING ARTS,
ACTION SPORTS,
FILMS AND DANCE







EMAIL
INFO@BOXPARK.CO.UK

WEBSITE

BOXPARK.CO.UK




