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4 Things…..

• The Guardian’s “Free Our Data” campaign
• DUG members’ interest in external data
• What’s available from government?
• & other sources too?

• & a question……





DUG Award 2006

“Better information from government”
Michael Cross

for The Guardian’s
“Free Our Data” campaign

“DUG’s Conference Board sees this as very much in li ne with 
the group’s objectives of improving the supply of and  access 

to data, and has been greatly impressed by tenacity of the 
campaign – with a new article every week for the last 6 

months – and its impact in encouraging debate about c urrent 
policy.”





DUG Members, & their 
interest in external data





DUG Members’ use of all external 
datasets (2005)

Customer Files (Postcoded)

Small Area Statistics
Census - Residents
Updates
Projections
Census - Workplace
Geodem profiles
Income estimates
Market estimates
Shopping catchments

Digital Boundaries
Postal
Census
Administrative
TV Areas

Map Data
Road network - drivetimes
Background - OS, AA

Points & Sites 
Goad Plans
Retail Locations
ATMs
Business Locations
Planning Applications
Grid Referencing

Postcode Directories & Classifications
Mosaic (various)
Acorn (various)
Prizm
Cameo

Lists
Electoral Roll
Lifestyles
Household classifications
Person classifications
Suppression files
CCJs
Businesses - CoHo & Directories

Sample Surveys
Target Group Index
Expenditure & Food
Tracking studies

Traffic flows
Pedestrian flows



Datasets – which incorporate data 
from government?

Customer Files (Postcoded)

Small Area Statistics
Census - Residents
Updates
Projections
Census - Workplace
Geodem profiles
Income estimates
Market estimates
Shopping catchments

Digital Boundaries
Postal
Census
Administrative
TV Areas

Lists
Electoral Roll
Lifestyles
Household classifications
Person classifications
Suppression files
CCJs
Businesses - CoHo & Directories

Sample Surveys
Target Group Index
Expenditure & Food
Tracking studies

Traffic flows
Pedestrian flows

Map Data
Road network - drivetimes
Background - OS, AA

Points & Sites 
Goad Plans
Retail Locations
ATMs
Business Locations
Planning Applications
Grid Referencing

Postcode Directories & Classifications
Mosaic (various)
Acorn (various)
Prizm
Cameo



The Suppliers – “Government”
• Countries

– England, Wales, Scotland = Great Britain
– + Northern Ireland = United Kingdom

• “Government” – a broad definition:
– Office for National Statistics (ONS)
– Departments
– NHS
– Local Authorities
– Agencies / Trading Funds (OS, Valuation, Land 

Registry, etc.)



Government datasets - strengths

• Extent – national, & sometimes GB or UK
• Method – uniformly applied
• Quality – usually high
• Often compulsory 
• Coverage – 95% +
• Often free
But beware:
• Sometimes slow and/or difficult to access
• Scotland, NI (& Wales) can differ from England



Broad categories of data

1. Address lists, registers and administrative files

2. Statistics for small areas
3. Postcode directories and look-ups

4. Sample surveys
5. Map data



Geographical detail

Subject detail –
Nos. of variables

Datasets – Geographical and Subject detail

Address lists 
& registers

Individual records

Postcodes

Output Areas

Super OAs

National

Regions

LA Districts

1 - 20 21 - 50 50 +

Postcode 
Directories

Area Statistics

Sample 
surveys

[Map data is available at all levels 
of detail]



Output Areas - Lincoln

Output Areas

Postcodes 

Addresses 

OS Copyright

Supplied by Census Division ONSSupplied by Census Division ONS



Features – a useful checklist

• Populations and topics?
• Geographical extent (E,W,S,NI) and level?
• Coverage and quality?
• Confidentiality and disclosure control?
• Frequency and timeliness?
• Pricing and licensing terms?
• Access / supply?



The key datasets –
the 5 categories



1. Address lists, registers & 
administrative files (some free)

• Postcode Address File
• Land Registry
• Council Tax
• Valuation Lists
• Planning Applications
• Electoral Roll
• County Court Judgments
• Companies House & the Inter Departmental 

Business Register



2. Statistics for small areas –
2a) 2001 Census (free)

• Households: type of accommodation (detached, terraced, purpose-built flat 
etc.); self-contained; rooms; bath/shower and toilet; lowest floor level; central 
heating; cars & vans; tenure.

• Persons: sex; age; marital status; schoolchild/student; country of birth; ethnic 
group; Celtic languages; religion; general health; unpaid care; limiting long-
term illness; address one year ago.

• Persons 16-74: academic & professional qualifications; working last week; 
employment status; size of establishment; job title; description of work; 
business, name and address of employer; hours worked; method of travel to 
work.

• Further classifications: The basic topics are also used to derive further 
classifications such as the National Statistics Socio-Economic Classification 
(NS-SEC), and Social Grade



2001 Census Data Outputs - summary

Dataset Areas Comments

Statistical tables:
Key Statistics Output Areas and above c 400 basic counts

Census Area Statistics Output Areas and above c 10,000 detailed counts

Standard Tables W ards and above Even more detail, but not 
down to OA level

Headcounts Postcodes (NB) Simple totals - persons, 
households

Origin / destination flows:
Special Workplace Stats Output Areas and above Complex

Special Migration Stats Output Areas and above Complex

Area Classifications:
ONS Geodemographic 
Classifications 

Output Areas, W ards 
and LAs

OA version prov ides a 
geodeographic 
classification

Urban Areas; also Rural / Urban Built from OAs Further useful v iews

Geography products:
Postcode Directory Output Areas To link customers to OAs

Lookup to higher geographies Output Areas and above To build areas such as 
LAs, constituencies, etc.

Digital Boundaries Output Areas For mapping results



Census – Area Classifications

• Local Authority level
• Ward level
• Output Area Classification

– “OAC”

– An alternative to commercial geodemographic 
classifications



Local Authorities – most similar?

• Oxford….
• Milton Keynes….
• Manchester….
• Edinburgh….





www.casa.ucl.ac.uk/googlemaps/OAC-super-EngScotWales.html& see interactive mapping of OAC:







2b) Neighbourhood Statistics (free)



2b) Neighbourhood Statistics (free)







3. Postcode Directory –
National Statistics’ “All Fields”

(lowish cost)
• Postcode
• Large or Small User
• Dates of introduction & termination
• Grid Reference
• Output Area
• Super Output Area – Lower, Middle
• Ward
• Local Authority
• Parliamentary Constituency, Region, etc., ……



4. Sample surveys - lots
(free / v low cost)

• Expenditure & Food

• General Household
• Family Resources; Personal Incomes

• Labour Force
many other social surveys, plus……..

• Business Surveys
• Traffic surveys, + Oyster, etc.



1 2 3 4 5 6 7

OAC code Super-Group

M
ea

n
EFS: Total Food & non-
alcoholic beverage

EFS: Total Alcoholic 
Beverages, Tobacco

EFS: Total Clothing and 
Footwear

EFS: Total Housing, Water, 
Electricity,

EFS: Total Furnishings, HH 
Equipment, Ca

EFS: Total Health expenditure

EFS: Total Transport costs

EFS: Total Communication

EFS: Total Recreation

EFS: Total Education

EFS: Total Restaurants and 
Hotels

EFS: Total Miscellaneous 
Goods and Servi

Source: ONS

Expenditure & Food Survey, 2007, by OAC
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Source: ONS

Expenditure & Food Survey, 2007 – Tobacco by OAC



Super Groups 7 Groups 21 Sub-groups 52

1: Blue Collar Communities 1a: Terraced Blue Collar 3

1b: Younger Blue Collar 2

1c: Older Blue Collar 3

2: City Living 2a: Transient Communities 2

2b: Settled in the City 2

3: Countryside 3a: Village Life 2

3b: Agricultural 2

3c: Accessible Countryside 2

4: Prospering Suburbs 4a: Prospering Younger Families 2

4b: Prospering Older Families 4

4c: Prospering Semis 3

4d: Thriving Suburbs 2

5: Constrained by Circumstances 5a: Senior Communities 2

5b: Older Workers 4

5c: Public Housing 3

6: Typical Traits 6a: Settled Households 2

6b: Least Divergent 3

6c: Young Families in Terraced Homes 2

6d: Aspiring Households 2

7: Multicultural 7a: Asian Communities 3

7b: Afro-Caribbean Communities 2
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Source: ONS

Expenditure & Food Survey, 2007 – Alcohol at home by OAC
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BUT, 5. Map data??????

• Download onto your own machine:
– Census OA boundaries
– Postcode files for point mapping

• BUT, just admire, don’t touch:
– Ordnance Survey raster & vector mapping (inc. road 

network for drivetimes)

• (+ the saga of OS limiting VARs’ use of ONS’s 
OA boundaries)







& also…..traditional publications

• Social Trends (multi source)

• Family Spending (EFS)
• Regional Trends

• Etc……
(all downloadable from the ONS website)



Freeing more public data - targets

• Agencies / Trading Funds as sources, esp.
– Ordnance Survey mapping
– Land Registry, Valuation and other lists as bulk files
– & watch the Budget tomorrow……… ..

• Access (for us) / Delivery (by government)
– Simple design / packaging of files
– Compatible across the UK
– Ideally from one website or portal
– Email alerts to let us know it’s arrived 

(… it’s what VARs do well)



Additional free sources



Further free sources……..

• Google – Earth, Maps, StreetView (& similar)

• Points of Interest files, e.g. competitor locations
• + Web scraping, e.g. Post Offices

• + Sharing of data, e.g. DUG store locations
• + Crowd sourcing, e.g. Open Street Map

(but for maps & lists, not reliable stats)
• UCL’s MapTube for mashing & viewing





For more information

See Demographics User Group’s list of Useful Websites:

http://www.demographicsusergroup.co.uk/usefulwebsites.html

(& also register for email alerts)



Further free sources?



Further free sources?

Your own use, & views?



Further free sources?

Your own use & views?

Cost savings?
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