
Competitor New Store  
Pipeline Analyst

Sainsbury’s is embarking upon an unrivalled programme of new store investments and 
extensions that will see our total floor space increase by a staggering 15% inside two 
years. It’s a programme that’s backed by an investment in the latest GIS, modelling 
and database technologies. But ultimately, it will be people who’ll make it all happen.

As a Competitor New Store Pipeline Analyst, you will use your analytical expertise 
to support location planning in forecasting sales and influencing capital investment 
decisions, as well as providing analytical insight into the behaviour of the expanding 
competitor market. The role involves working cross-functionally in order to provide 
teams with business-critical information on everything from competitor performance 
to the delivery of new space. 

You will be educated to degree level or equivalent in a Maths, Economics, Operational 
Research or other relevant discipline and have strong skills in MS Excel. Any experience of 
SAS or VBA would be considered an advantage, however support and training will be provided.

Your contribution in helping us meet our new space growth targets will also be 
rewarded with an attractive package.

To find our more about the role visit www.sainsburyslocationplanning.co.uk

sainsburys.co.uk/recruitment
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